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Facebook is a free, robust, intuitive social networking website where users can add friends and 

update their profiles to notify their friends.  Users get news feeds about their friends as the 

content is generated.  On Facebook, users can join networks which are based on location, 

occupation, interests and other factors.  The news feed and status update features are a powerful 

branding tool and I will explain how to effectively use them later in this chapter.  The term 

“Facebook” originates from the name of books given at various universities at the start of an 

academic year.  These books contain the names of incoming students, along with pictures of their 

faces. The intention of these books are to help students get acquainted and to interact. 

 

Mark Zuckerberg was a Computer Science student at Harvard when he created Facebook with 

the help of a few other Harvard classmates.  Facebook was originally only available to Harvard 

students.  Access was eventually made available to Boston area colleges, then to all colleges and 

universities.  Currently Facebook has unrestricted access to anyone over the age of 13 and has 

more than 300 million registered members.13 
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Mandy desires to brand herself and her business as smart, sexy and sexy construction. 

When people think of Mandy and Diva Construction, Mandy wants smart, sexy construction to 

resonate with them.  That’s her brand and that is the brand she will perpetuate.  During Obama’s 



presidential campaign he stayed on message as it pertained to the war in Iraq, health care and the 

economy.  Mandy will attempt to stay consistent and stay on message also and it all begins with 

a Facebook page. 
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Facebook is an important first tool for creating a personal social media brand.  The first thing 

that we want to do is to create a Facebook account.  This can be done by visiting 

http://www.facebook.com .  Enter your first name, last name, email address, your desired 

password, select your gender, your birthday and click “sign up”.  See figure 5.1 
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During the sign up process you will be asked to enter words in the security check text box.  This 

is done to deter spamming and fake profiles. See figure 5.2 
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Facebook can automatically notify your email contacts that you are on Facebook.  Simply enter 

your email address and corresponding password and Facebook will do the rest. See Figure 5.3 
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As a part of the sign up process, Facebook will ask about education information.  Be as complete 

and as accurate as possible.  Completing the entire profile process will allow you to better 

connect with associates, former classmates and colleagues. See figure 5.4 
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Based on completed information, Facebook will suggest friends that you may already know.  

Select the people that you know from the list.  See Figure 5.5 
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To maximize the effectiveness of your Facebook strategy, you should upload a main profile 

picture.  It is recommended to upload a head shot photograph if possible but any photograph 

were your face is visible is good.  See Figure 5.6 
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Browse to upload your desired image located on your PC.  See Figure 5.7 
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Mandy decided to upload a photo from a recent renovation project.  The photo showcases 

Mandy’s brand which is sexy and construction.  See Figure 5.8 
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Facebook allows you to invite other to join.  You can do this by simply giving the email 

addresses of your contacts to Facebook. See Figure 5.9 and Figure 5.10 

It’s important that Mandy write something about herself.  This allows Mandy’s visitors to get a 

summary of what Mandy is all about.  To edit your main statement simply click “Write 

something about yourself” in the designated area below the main profile image and compose a 

main statement accordingly. See Figure 5.11 
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We see that Mandy has decided to add the following statement to her profile page “Owner of 

Diva Construction, an upstart construction and renovation firm in Detroit”.  See Figure 5.12 
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One of the most important features on Facebook is the status update.  The status update allows 

your friends to stay current with your activities.  To update your status, click in the text area 

labeled “What’s on your mind” and add text accordingly.  Mandy has decided to update her 

status with the following text: “Working on starting my Facebook page and planning to do an 

estimate for my newest renovation client”.  See Figure 5.13. Constantly updating the Facebook 

status allows Mandy to establish and build her brand.  Her friends and business associates will 

see all of the positive things that are happening with her business.  This allows Mandy to build 

social media momentum that she can carry over to other social networks. 
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Facebook allows users to find people that they may know by searching on a number of different 

criteria such as email addresses and names. See Figure 5.14. 

Mandy has decided to search for her friend Eric Hamilton in New York, NY.  Notice the search 

term “Eric Hamilton” and the filter by city of “New York, NY” See Figure 5.15. 

The search results display all known people named Eric Hamilton in New York, NY.  Eric 

Hamilton is a common name so there are multiple results.  Mandy can send a request to her 

friend, Eric Hamilton, by clicking “Add as Friend” then clicking “Send Request”.  See Figure 

5.16.  �
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Subsequently, Eric Hamilton will receive a “Friend Request” from Mandy and he can accept it or 

reject it.  Because Eric knows Mandy personally and recognizes her profile picture, he will more 

than likely accept the “Friend Request”. 

A very effective way to further your online brand is with photos.  Mandy wants the world to 

know about all of the positive things that she is doing in construction and renovation so she has 

decided to upload work site photos for Diva Construction’s most recent project by clicking the 

photos icon and clicking “Create an Album”.  See Figure 5.17. 
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Mandy has named her album “Diva Construction Work Site”.  The location is Michigan.  Mandy 

has decided to allow everyone the ability to see this album.  Facebook has privacy settings that 

allow the user to restrict access.  Facebook photo privacy options include: Everyone, My 

Networks and Friends, Friends of Friends, Only Friends and Custom which allows users to select 

access rights on an individual level. 
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Next, Mandy can browse her computer and select the photos that she desires to upload. See 

Figure 5.19. 
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Facebook allows users to place a caption under each photo.  Mandy decides to add the following 

caption to each photo “Diva Construction site for Bloomfield job…”.  See Figure 5.20. 

Facebook allows users to tag photos.  A tagged photo means that the photo contains a specific 

person in it.  In Figure 5.21, Mandy is tagging herself in a photo.  As employees of Diva 

Construction join Facebook, Mandy plans to tag them in photos in which they appear.  Tagging 

is important as it allows other Facebook users (who may not know Mandy) to known who is in 

the photo.  Many times, other Facebook users may “stumble” upon a photo and may want to 

know more information.  Tagging can help facilitate this. 

Figure 5.22 shows the uploaded completed album. 

 



 

�
����������

It’s important that Mandy constantly update her Facebook page with relevant news articles that 

pertain to her industry.  Mandy read an interesting article on CNN.com.  The article detailed how 

the recent stimulus package will create jobs in residential construction.  Mandy decided to post 

this article to her Facebook page. See Figure 5.23. 
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Mandy saw an interesting video on YouTube on bathroom restoration techniques and decided to 

post this video to her Facebook page.  See Figure 5.24.  Continuing to post industry related 

content to your page will continue to build your brand.  Diva Construction video recorded their 

most recent construction job.  This video highlights Diva Construction’s attention to detail.  

Mandy uploaded that video to Facebook.  See Figure 5.25.  Mandy plans to create a series of 

videos and place them on YouTube.com. 
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Event planning should have a social media component to compliment the standard method of 

hosting an event.  Diva Construction is planning a holiday party in a few months.  In addition to 

sending out paper invitation, Mandy is inviting her Facebook friends to her holiday event.  See 

Figure 5.26.   

Creating a Facebook event can be done by clicking the events icon in the lower left part of the 

profile page.  Then click “Create Event”.  See Figure 5.27. 
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From here we can enter the Event Name, Tagline, Host, Event Type, Start Time, End Time, 

Location, Street, City/Town, Phone and Email. See Figure 5.28. 
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When creating a Facebook event we can browse to upload a photo.  The following event options 

are available (See Figure 5.29): 

 Let guests know they can bring friends to the event. 

 Show the guest list. 

 Hide guests who are not attending. 



 Enable the wall. (This means that guests can post to the event page). 

 Enable photos. 

 Enable videos. 

 Enable links. 

 Access 

Figure 5.30 is Diva Construction’s completed event invitation.   
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Mandy can invite others to attend by clicking “Invite People to Come” and she can share the 

event on her page by clicking “Share”.  See Figure 5.31. 
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Mandy’s profile is complete and Mandy’s visitors will get an instant impression of her social 

media brand.  See Figure 5.32.   There are other types of pages such as Fan Pages and Groups 

that are available on Facebook.  These are powerful for further establishing the social media 

brand. 
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Facebook allows users to create custom applications.  Facebook Gifts is a popular viral 

application which allows any Facebook user to create a custom gift application based on a theme 

of their choosing.  Some of the more popular gift applications are: 

 Birthday Gifts 

 Romantic Gifts 



 Drink Gifts 

With Facebook Gifts, users can give gifts to friends.  These gifts appear on the recipient’s 

Facebook page.  With Drink Gifts, the user can give almost any alcoholic drink such as a glass of 

merlot, a beer or an apple martini.  Mandy plans to create her own unique gift application for 

Diva Construction called “Diva Construction’s Celebrity Home Gifts” which will allow the user 

to give Halle Berry’s home,  Billy Joel’s home or Oprah’s home to a friend.  Once the gift is 

given and received it is instant branding as the name Diva Construction is a part of the gift.  

Other users can sign up for “Diva Construction’s Celebrity Home Gifts” and can give these 

home gifts also.  With over 600,000 active monthly Facebook users actively giving gifts, the 

effect is a potential viral gift giving phenomenon.   

 

Mandy will start creating her gift giving application by clicking the Application button in the 

bottom left corner of her Facebook page.  Next, Mandy clicks in the upper left hand text box and 

does a search for “gift creator”.  See Figure 5.34. 
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Next, Mandy clicks on “Gift Creator by Gift Creator” which is the first available selection.  See 

Figure 5.35. 
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Next, Mandy clicks “Go to Application”.  See Figure 5.36. 
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Next, Mandy clicks “Allow”.  This will allow the Gift Creator application access to information 

in Mandy’s profile.  See Figure 5.37. 

 

�
����������

Next, Mandy gives a name for application which is “Diva Construction Celebrity Home Gifts”.  

She gives a description for the application then uploads the images and descriptions for each 

image then clicks “Save and Continue”. 
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Next, Mandy clicks “Install the Developer App”.  This will open a new window.  Mandy has to 

come back to this current window after the installation has completed.  See Figure 5.39. 
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On the new window, Mandy clicks “Allow” to allow the developer environment access to 

Mandy’s profile. See Figure 5.40. 
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Next, Mandy clicks “Set Up New Application”. See Figure 5.41. 
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Next, Mandy goes back to the original window and clicks “Yes, I have the Developer App >>”. 

See Figure 5.42. 
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Next, Mandy enters the name of her Application which is “Diva Construction Celebrity Home 

Gifts” and then clicks “Agree”.  See Figure 5.43 and Figure 5.44. 
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Next, Mandy copies the API and the Secret to the designated areas.  See Figure 5.46. 
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Next, Mandy copies the designated code into the canvas URL text box and clicks “Save 

Changes”.  See Figure 5.47 and 5.48. 
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If Mandy does everything correctly then she will see a screen similar to Figure 5.49. 

 

�
����������

 

Now, Mandy can send her custom gifts to friends and associates.  See Figure 5.50. 
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Besides the Gift Application, there are many other Facebook applications that can be used to 

expand your brand.  I encourage you to experiment with other applications and continue to 

invent new and creative ways to spread your message. 

Mandy has completed her profile, updated her status, invited friends, added images, added 

videos, posted a related news story, created an event and created a viral Facebook gift 

application.  Moving forward, Mandy should perform the following tasks: 

(1) Update her status as much as possible at least 4-8 times per day on relevant industry 

related updates.  An example relevant update for Mandy: “in NYC having dinner with 

Donald Trump’s Chief Sub Contracting Manager”.  

(2) Constantly invite new friends, colleagues and associates to be her friend on Facebook. 

(3) Use gift application daily. 

(4) Post relevant industry related news stories daily. 

(5) Create events as necessary (industry only events). 

(6) Add images regularly (industry only images). 

(7) Add videos regularly (industry only videos). 



If Mandy executes these Facebook strategies, then she should have a successful Facebook 

branding experience. 

 

 

 

 

 

 

 


